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TOM TAT

St dung tinh ndng Story trén mang xa hoi nhu mét cong cu dé€ phat trién thuong
hiéu khong con la cach lam méi mé d6i véi truyén thong thé gidi. Kha nang két ndi
manh mé, chia sé thong tin nhanh chéng va tao ra hiéu tng cong déong manh chinh
la nhiing ly do thtc ddy viéc nguoi lam bdo nghién ctu, st dung trong viéc nang
cao d¢ pho bién va uy tin cia mot to bao. Diéu d6 ciing khdng ngoai 1€ ddi véi bao
Thanh Nién. Tt viéc khao sat, nghién cttu thue t&€ hiéu qua sit dung Story trén
mang xa hdi ctia mot cach khach quan, bai viét da dua ra mot s6 kién nghi, giai
phap nhdm néang cao vai trd ctia tinh ning nay trong cong tac phat trién thuong

hiéu bao Thanh Nién.
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Sir dung tinh ning story trén mang xd hgi trong viéc phdt trién thwong hiéu bdo Thanh Nién hién nay
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ABSTRACT

Using Story feature on social networks as a tool for brand development has been
no longer a new way to the World communications network. Strong connectivity,
quick information-sharing and great community influences are significant reasons
boosting journalist’s research and utilization in improving the popularity and
reputation of a newspaper. There is no exception for Thanh Nien newspaper. From
objective surveys and researches of Story practical utilization effect on social
networks, the article gave some recommendations and solutions to enhance the

role of this feature for the brand development of Thanh Nien newspaper.
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